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Atria Deli – Leading Nordic manufacturer of deli products 
entering old markets with a new twist 
 
Atria Scandinavia's Ridderheims & Falbygdens product range is part of the Atria Deli business unit. 
Awareness of these commercially excellent brands, already well known in Sweden, is now being raised in 
Finland, Norway and Russia. Atria is systematically increasing the export of Ridderheims & 
Falbygdens products in view of their perceived export potential. Expansion is sought through a project 
called Optimize Deli, which is part of Atria Group's new strategy. 
 
 
– Penetrating the market in Finland takes more time 
than in Sweden. The reason for this is that the retail 
market in Finland is more centralised than in Sweden. 
There are also differences in consumer habits. In 
Finland, the deli products category is not as 
established as in Sweden, so we almost have to build 
the whole category from scratch. The goal is that all 
our products are available at supermarkets' deli 
departments, so that customers can easily find them. 
Atria's existing contact network facilitates the 
launching of our products in Finnish supermarkets, 
since it is usually the same staff members who are in 
charge of meat and deli products," says Lars Ohlin, 
Managing Director of Atria Deli. 
 
– Norway has been Atria Deli's biggest export market, 
and a separate Norwegian subsidiary, Ridderheims AS, was established in 2009. Its net 
sales are around NOK 70 million (just over EUR 8 million) a year. In Finland, the 
products are sold by Atria. In 2009 our net sales in Finland amounted to one million 
euros, and are now around two million euros. Our goal is to have net sales five or ten 
times higher in Finland. Atria Deli's retail net sales in Sweden amount to EUR 70 million, 
says Managing Director Lars Ohlin of Atria Deli. 
. 
Ohlin claims that there are good opportunities to increase net sales quite substantially in 
Finland, but it will take time. 
 
Sweden is the mainstay of Atria Deli's operations, and Ohlin explains that it also serves 
as a test market for new products. If there is demand in Sweden, exports are launched to 
Finland, Russia and Norway. 
 
Entering Russia 
 
For Atria Deli, Russia is a completely new market. The first truck loaded with 
Ridderheims & Falbygdens products entered Russia in August 2013. 
– It will take time to get sales in Russia underway. There is a lot of red tape in the market: 
the number of permits required is much higher than in the Nordic countries. We have 
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started out in Russia by selling just canned goods, but we aim to start cheese imports as 
well before the end of this year. The feedback we have received from Russian consumers 
shows that they are satisfied with our products. In Russia, we are also closely engaged 
with the local Atria organisation, says Ohlin. 
 
Success follows courage 
 
– Our organisation has enormous passion for food. Everyone, starting with myself, the 
buyers and category managers and all the way to warehouse and production staff, is 
mindful of good food and truly committed to their work. This is what makes Atria Deli 
the leading deli products company in the Nordic countries. We have the courage to seek 
out our own path, find new trends and seize them. This is why we have managed to take 
the market by surprise over and over again. We have the courage to launch new ideas, 
even ones that seem a little crazy, and often these are the ones that have succeeded, says 
Ohlin. 
 
Fact box: 
 
Atria purchased Ridderheims in 2008 and Falbygdens as part of Sardus in 2007. The 
Ridderheims & Falbygdens range covers around 1,300 brands, with products sourced 
from around Europe. The selection includes olives, tapas, sun-dried tomatoes and highly 
popular beer sausages, among other things. The Falbygdens brand covers many Swedish 
premium cheeses and imported cheeses from several European countries. 
 


